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1. General policy:

The company continues to uphold an attitude of integrity and ethics, treating all customers,
suppliers, competitors, employees, and other relevant stakeholders, and prohibiting any form of corruption,
dishonest principles, and behavior;

The company treats people fairly and cannot use manipulation, concealment, abuse of privileges or
undisclosed information, untrue presentation of important facts or any other unfair trading practices to
exploit others or obtain undue benefits;

The company has established a clear Code of Conduct to regulate business ethics, which prohibits
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behaviors including but not limited to collection, bribery, corruption, illegal payments, etc

2. Specific implementation points:

1) The company will thoroughly communicate this policy to employees, customers, and supply partners;

2) The company regularly provides training on business ethics to its management and employees;

3) The contracts signed between the company and its supply partners should include the company's
business ethics policy requirements;

4) The company has established procedures to investigate allegations of unethical behavior;

5) The company clearly defines the specific consequences of violating this policy through various
disciplinary regulations;

6) The company regularly conducts employee surveys and sample interviews to evaluate the level of
understanding and mastery of this policy by all employees;

7) The company establishes an ethics committee to transparently implement various reporting channels

and specifically undertake the supervision and monitoring of honest marketing work.
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